
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Birmingham 2022 Commonwealth 

Games  

Advertising and Trading Measures 

for Businesses 



Birmingham 2022 Commonwealth Games  

The Birmingham Commonwealth Games Act 2020 provides a small number of essential, temporary measures 
for the Birmingham Commonwealth Games, including a prohibition on unauthorised associations with the 
Games. The legislation also introduces specific advertising and trading restrictions in designated areas around 
venues and event routes at specified times. Further detail about when and where the advertising and trading 
restrictions apply is set out in the Birmingham Commonwealth Games (Advertising and Trading) Regulations 
2021 (the “Regulations”). 

What restrictions are in place with regards to association with the Games? 

→ Businesses must not use a series of words, imagery or both which suggest publicly that they are officially 
associated with the Games or which might be considered by Birmingham 2022 to be a ‘representation’ – 
e.g. ‘going for gold’ 

→ Businesses must not use words, font and logos associated with the Games which are protected by 
intellectual property laws 

Where and when will advertising and trading restrictions be in place? 

Advertising and trading restrictions will be in place around certain venues and event routes as detailed in the 

below table. Maps of the routes and venues – and thus maps of the businesses that are affected – can be 

found on the Government’s website.  

Location Dates 

Alexander Stadium 21st July – 8th August 

Birmingham city centre 24th July – 8th August 

Edgbaston Stadium 28th July – 8th August 

Marathon Course 29th July – 30th July 

Sutton Park 28th July – 31st July 

University of Birmingham 21st July – 10th August 

 

What activity is prohibited by the legislation? 

Advertising 

‘Games location advertising’ is defined as promoting a product, service or business to member of the public 

who are in – or in the vicinity of – the Games location or who are watching or listening to the live broadcast 

of a Games event during a specific period. This could include advertisements on vehicles where that 

advertising activity is part of an ambush marketing campaign; displaying, projecting or exhibiting any kind of 

advertisement which includes a logo and/or business name (such as a billboard, digital screen, banner, or 

flag); and distributing or providing marketing materials to promote a product, service or business.  

To advertise in a Games location or its vicinity, businesses must apply for authorisation from Birmingham 

2022 before 1st July 2022. Submissions can be made via application form and applications will be decided on 

a case-by-case basis. Before submitting an application, you will need to check the relevant maps online to 

ensure that your proposed activity falls within one of the restricted locations.  

There are a number of exceptions to the advertising restrictions. Where advertising activity falls within the 

scope of one of these exceptions, authorisation will not be required.  

Further information regarding exceptions to the Regulations is available on the Birmingham 2022 website. 

https://www.legislation.gov.uk/uksi/2021/1198/pdfs/uksi_20211198_en.pdf
http://www.birmingham2022.com/getset/advertising-trading/guidance
https://www.birmingham2022.com/getset/advertising-trading


Trading 

Trading activity which takes place in a relevant public place in, or in the vicinity of, a Games location will not 

be allowed. This could include selling an item, providing a service, appealing to members of the public to give 

money or other property for charitable or other purposes, and providing public entertainment for gain or 

reward. There are a number of additional exceptions detailed on Birmingham 2022’s website.  

Street traders, pedlars, mobile traders, street entertainers, and pavement licensees can apply for 

authorisation to continue trading during the relevant periods and in the relevant locations. Submissions can 

be made via application form before 1st July. Applications will be decided on a case-by-case basis and will 

take into account any potential risk to public safety and security. Authorisations will be granted on a first 

come, first served basis, and applicants will be notified of the outcome within 30 days of submitting their 

application. 

There are a number of exceptions to the advertising restrictions. Further information regarding exceptions 

to the Regulations is available on the Birmingham 2022 website. 

Further Support 

The Greater Birmingham Chambers of Commerce will continue to provide local firms with information on the 
latest developments and support available for businesses in relation to the Commonwealth Games, including 
information on potential travel disruption. 

More information regarding the advertising and trading restrictions coming into force ahead of the 
Commonwealth Games can be found on Birmingham 2022’s website. Birmingham City Council’s Trading 
Standards Service will enforce most of the restrictions, whilst Birmingham 2022 will also enforce brand 
protection provisions. 
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For more information contact: 

Erin Henwood  

Policy Advisor 

Greater Birmingham Chambers of Commerce 

e.henwood@birmingham-chamber.com 
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About the Greater Birmingham Chambers of Commerce 

We have been in business, for business since 1813. Today’s 

GBCC exists to connect, support and grow local businesses. 

We offer an array of services and initiatives to businesses  

Across six geographical regions and four themed divisions. 

From our wide range of events, international trade services, 

policy and marketing campaigns, to networking opportunities 

and media exposure, the Chamber has something for business 

of all sizes and from all sectors. 


